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|1 What are the general positions and beliefs 
of Israelis towards philanthropy?

|2 What is the public’s attitude towards Israeli 
philanthropists, to their motives and donations? 

|3 What influences the attitudes and position of the Israeli public 
towards Israeli philanthropists, to their motives and donations? 

Survey 
Questions



Survey 
Sample 

493 participants 

The survey was partially compared to findings of a previous 

public opinion survey conducted in Israel in 2008 by the Hebrew 

University (Prof. Hillel Schmid)

Jewish society – 403 participants on internet panel

Arab society – 90 participants by phone survey



General attitudes 
and beliefs towards 

philanthropy



General attitudes and beliefs 
towards philanthropy

The Israeli public defines philanthropy 
same as the common view:
An individual who donates a large 
amount of money 



General attitudes and beliefs 
towards philanthropy

50%

The Israeli public views:

Most high-net-worth 
individuals (HNWI) do 
not engage in  
philanthropy

The scope of 
philanthropy is lower 
than in western 
countries 

Approx. 20% estimate that 
most HNWI engage in 

philanthropy and 50%
estimate that only a small 
fraction do

Approx. 20% estimate that 
HNWI engage in philanthropy 
compared to other western 
countries 

Approx. 40% estimate that only 
a small fraction engage in 
philanthropy compared to 
western countries



General attitudes and beliefs 
towards philanthropy

Familiarity with 
philanthropy 

14%

Can name
one Israeli 

philanthropist

16%

Can name 
two Israeli 

philanthropists

13%

Can name
three Israeli

philanthropists

58%
Do not know the 
name of a single 

Israeli philanthropist

The Israeli public is only 
superficially familiar with 
philanthropy in Israel

* In Jewish society



General attitudes and beliefs 
towards philanthropy

Areas of 
support –
ideal vs. real

The public believes that philanthropists 
are investing wisely in:

Investments in education, health, social 
services and higher-education - is appropriate

Too much philanthropic money is invested in 
political issues, religion and sports



General attitudes and beliefs 
towards philanthropy

Philanthropy 
and 
effectiveness

Of the public think that it is 
important that philanthropic 
funds be INVESTED EFFECTIVELY

57%80%
Of the public think that 
philanthropic funds are 
NOT used effectively



General attitudes and beliefs 
towards philanthropy

Attitudes 
towards people 
engaged in  
philanthropy

Of the public feel that their 
opinion about HNWI in Israel 
would improve if they heard they 
were engaged in philanthropy

67%
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General attitudes and beliefs 
towards philanthropy

Of the public feel that there is a need 
for philanthropy even when the State 
takes care of all public needs

The role of 
philanthropy

77%



General attitudes and beliefs 
towards philanthropy

The majority of the public 
agrees that philanthropy 
should be encouraged by tax 
exemptions on donations

Yet, there is a decline in this 
approach and less people 
currently feel this way

The role of 
philanthropy

84%
<

2008 2017

64%
Believe in encouraging philanthropy by 

giving tax exemptions on donations



Findings on attitudes towards 
philanthropists, evaluation and 
motivations for their donations  



Findings on attitudes towards philanthropists, 
evaluation and motivations for their donations 

Attitudes 
towards Israeli 
philanthropists

2008 2017

10

30%

50%

70%

90%

Jewish societyArab society

years

Positive attitude 

Most of the public currently has 
a positive attitude towards 
philanthropists, but there is a 
decrease in the way the public 
perceives philanthropists



Findings on attitudes towards philanthropists, 
evaluation and motivations for their donations 

Perception of 
philanthropists’ 
motivations Interest based 

motivations

Altruistic 
motivations

The public thinks that the 
philanthropists’ main motivations 
are interest based: promoting their 
reputation, connections and 
financial profits 

These motives were rated higher 
than altruistic ones such as: doing 
good, tradition, meaning (value 
based), responsibility for the 
community



Findings on attitudes towards philanthropists, 
evaluation and motivations for their donations 

46% Attribute 
positive 
motivations

71%
Attribute 
negative 
motivations

Perception of philanthropists’ motivations - typecasts

• Responsibility & 
community

• Doing good
• Meaning (values)
• Social issues

• Financial profit
• Connections
• Reputation 
• Political ideology



Findings on attitudes towards philanthropists, 
evaluation and motivations for their donations 

13.4% trust 
attribute positive motivations 
and do not attribute negative 

motivations

38.5% suspicious
attribute negative motivations 
and do not attribute positive 
motivations

32.7% ambivalent
attribute both negative 
and positive motivations 

15.4% are neutral
do not attribute either negative 

or positive motivations

Perception of philanthropists’ 
motivations – typecasts zoom-in



What effects attitudes 
towards philanthropy 
and philanthropists?



What effects attitudes towards 
philanthropy and philanthropists? 19

Factor 1:
Source of 
wealth

“negative” 
source of wealth

“neutral” source 
of wealth

“positive” 
source of wealth

The 
experiment:
methodology

The sample was randomly divided into 6 groups each presented with a different 
description of an imaginary philanthropist. The descriptions were derived from 
cross-checking two variables:

We examined how these variables influence:
Extent of appreciation to philanthropic donation | Attribute to positive 
motivations | Attribute to negative motivations

Hi-tech Moving companies Banking/insurance

Not 
involved

Involved Not 
involved

InvolvedInvolved Not 
involved

Factor 2:
Extent of 
involvement



What effects attitudes towards 
philanthropy and philanthropists? 

The manner in which the philanthropist 
obtained their wealth will influence the 
way they will be perceived by the public

The 
experiment: 
hypothesis 1

2 The extent to which the philanthropist is 
engaged in their donation will effect the 
way they will be perceived by the public



What effects attitudes towards 
philanthropy and philanthropists? 

The effect of the story on 
the public’s perception of 
the philanthropist:

actual exposure to 
information about 
the philanthropist 
has a positive 
effect on how they 
are perceived

3.62

3.74

Before After

3.71

3.91

Before After

4.01

3.71

Before After

Appreciation of 
donation

Attributes positive 
motivations

Attributes negative
motivations



What effects attitudes towards 
philanthropy and philanthropists? 

Public 
perception of 
philanthropists
dependent on 
source of 
Wealth

Appreciation 
of donation

Attributes positive 
motivations

Attributes negative
motivations

Source of wealth effects perception of philanthropist

3.98

3.51

Hi-tech Banking and
insurance

3.91

3.59

Hi-Tech Banking and
insurance

3.54

3.85

Hi-tech Banking and
insurance



What effects attitudes towards 
philanthropy and philanthropists? 

3.76
3.72

Uninvolved Involved

3.76
3.71

Uninvolved Involved

3.61

3.82

Uninvolved Involved

Appreciation of 
donation

Attributes positive 
motivations

Attributes negative
motivations

Public perception 
of philanthropist 
dependent on 
extent of 
engagement

The extent of philanthropic 

engagement does NOT EFFECT 

public appreciation of the 

donation, but the public DOES 

ATTRIBUTE A GREATER DEAL 

OF NEGATIVE MOTIVATIONS 

to an involved philanthropist



Public attitudes towards 
HNWI, social sector, and
wealth-political power 



Public attitudes towards HNWI, social 
sector, and wealth-political power  

Attitudes 
towards HNWI

About 32% of the public 

think that HNWI are dishonest

Approx. 18% of the public 

think that HNWI have a strong 
contribution to the country

The Israeli public has mediocre 
appreciation of HNWI contribution 
to the country

The Israeli public is divided 
regarding their perception of 
HNWI’s decency



Public attitudes towards HNWI, social 
sector, and wealth-political power  

Attitudes 
towards the 
social-sector

NPOs have a low image 
in the eyes of the Israeli 
public

Most of the public thinks 
that NPOs do not operate 
effectively and are corrupt 
to a certain degree

24% think that NPOs mostly 
achieve their goals

55% of the public think NPOs are 
very or moderately corrupt 

58% of the public think that NPOs 
are very or moderately decent



Public attitudes towards HNWI, social 
sector, and wealth-political power  

Attitudes 
towards wealth-
political power 
relations

59%
Of the Israeli public thinks to a 
great or very great extent that 
Israeli politicians are at the 
service of the wealthy,  who in 
return compensate them at the 
expense of the rest of the public

Approx.



Public attitudes towards HNWI, social 
sector, and wealth-political power  

What influences 
the way Israelis 
perceive 
philanthropists?

No correlation was found between 
Israeli public attitudes towards 
philanthropists and unfairness of 
the wealthy, perceptions about the 
social sector effectivity or 
corruptness

0.331Appreciation of 
the contribution 
of HNWI to the 
country

Attribution 
of positive 
motivations

Criticism wealth-
political power 
relations

Attribution 
of negative 
motivations

0.3



Thank you


